
Team C&M
Faculty of Science



Team
• The team consists of a head of communications, advisors, 

communications officers, a web editor and a student assistant.

• The team works from the NU building (7th floor), from the C&M 
department in in the main VU building and from home

• The team works together with various central communication 
teams such as the Events, Design, Digital, Marketing, CRM, Social 
Media team and with other faculty communication teams.



What we do
1. Recruitment Bachelor and Master programmes

2. Community building and internal communications

3. Science communication and positioning



Why?
• Making scientific knowledge valuable to

society

• Positioning VU as knowledge- research-
and education institute

• Acknowledgement for your contribution



We handle communications for:
17 bachelor programmes

24 master programmes

27 minors

8 pre-master programmes

12 research departments

14 institutes

14 labs

Internal stakeholders



1.

Student
recruitment



Student recruitment: what do we do?
• Recruiting and supervising student ambassadors

• Coordinating recruitment activities: Bachelor's and Master's Events, school visits, Student for a day' and Taster Days

• Advice and co-creation of presentations for the education programmes

• Optimizing webpages of education programmes

• Creating communications materials such as flyers, (international) leaflets etc.

• Optimizing information about education programmes in study choice portal Hovi

• Optimizing student influx through data inventory (Google Analytics/enrollment numbers/leads)

• Collaborating with central C&M department on recruitment projects



Specials: education programmes and themes

• Selection of education programmes and/or themes
• In collaboration with the director and portfolio holder of education

• A variety of reasons for extra attention

• Campaign to optimize influx of education programme(s)
• For example: attracting student with a specific profile

• Resources are for example social- or Google Ads campaigns
Qualitative and/or quantitative research together with research agencies.



2
Community 

building and internal
communications



Community building and internal communications
• Bi-weekly faculty newsletter: Bètazine

• Coordination of VU.nl (FoS) employee website

• Support colleagues of Educational Office VU-web students

• Further development of VU-web for internal stakeholders

• National student survey

• Communications on housing (university buildings)

• Advice and communications for annual New Year's reception

• Contact with pre-students via pre-student environment



3
Science communications and

positioning



Press officers

• Writing/editing news items and press releas
es about - among other things -
publications, promotions, grants

• Handling press requests

• Proactively identifying opportunities for pub
licity

• Coaching/advising researchers for media ap
pearances

• Maintain and expand press relations

• Provide input for corporate social channels a
nd manage faculty socials

Entire Faculty of Science team

• Maintain and develop faculty page
(beta.vu.nl)

• Maintain FoS research platform
(vu.nl/research)

• Publish news items on vu.nl and beta.vu.nl

Web editingScience communication



• Together with the faculty (policy affairs/valorization), we decide which departments/institutes/projects
are eligible for advice from the advisors/web editors of C&M Faculty of Science

• This concerns support and advice for VU departments with webpages within the vu.nl domain. Read 
about the VU's domain policy here

• Where necessary, other C&M departments such as Team Digital, Team Marketing, Team Social, 
Powered by Data and the press office are also involved in the advice.

• Please note: Due to budget cuts, C&M's services are under development. In the long term, this may
lead to changes in this service.

Positioning and advice

https://assets.vu.nl/d8b6f1f5-816c-005b-1dc1-e363dd7ce9a5/5b76a662-73fd-45ef-80aa-8a3fbd6edef2/Domeinbeleid_2023_DEF_4.pdf


What news/research do we highlight?

• Groundbreaking research (including work in progress)

• Relevant for society

• Contributes to public discussion

• Topical

• Urgent

• Fits within VU themes

• Prestigious subsidies/awards/appointments



What news do we not highlight?

• Fundamental research that is difficult to translate for a wide audience
E.g. too specialized, too complex, not very concrete yet

• Commercial publications or products

• Controversial or sensitive topics
In consultation with the central press office, we decide whether something can be 
highlighted, such as news about the animal laboratory

• PhD dissertations are placed on the website with title, name and date and included in the VU 
newsletter. If it's newsworthy content, we publish a news item about the PhD research



What can we do with news?
• Approach press contacts

• Submit it to the W-zine (bi-
weekly press newsletter to 700 press and media relations)

• Publish on VU webpages such as:

Homepage VU.nl > 1,5 million sessions per month
Faculty page > 1600 sessions per month
Research platform
Departmental and/or institute pages



• Publish in Bèta-zine (faculty newsletter)
• Provide input via communicatie.beta@vu.nl

• Published every two weeks on Thursday

• VU-zine (internal VU-wide newsletter)
 Provide input every Tuesday at redactieEzines@vu.nl

     Published every Monday

• Social media: X (Twitter)

• N.B. In exceptional cases, separate press releases are made for major news with (inter)national reach in 
collaboration with VU press information

mailto:communicatie.beta@vu.nl
mailto:redactieEzines@vu.nl


Possibilities when we are 
informed of your research in 
time

• Actively approaching press

• Extensive news item on website

• Featured in W-zine





Researchers in the media

We keep a close eye on our researchers

-> Coosto (social media and monitoring tool)

• Felienne Hermans about programming 
languages

• Maartje van Stralen about sleep problems 
among youth at NOS podcast Kennis & Co

• Remco Kort on NPO Radio 1 about 
swallowing capsules with bacteria

• Sander Veraverbeke on 
BNR Ochtendspits about NASA graphic



Results of actively approaching media



4
What do we need 
from researchers



Be informed in time
• Even when research is ongoing

• Publish about progress

• As soon as possible, minimum of three 
weeks in advance

• Warm/regular contact
• The better we know what is going on in 

the departments, the better the 
communications we can provide

• Summary / highlights
• What did you research and 

why?
• How did you research this?
• What is your most 

important conclusion?
• How do science and/or 

society benefit from your 
findings? (impact)

You can submit this via the Form 
Publicity for your Research

https://fd20.formdesk.com/vuamsterdam/ec-publiciteitonderzoek/?get=1&sidn=b6798e7e61f44872a1aebd5754070f49
https://fd20.formdesk.com/vuamsterdam/ec-publiciteitonderzoek/?get=1&sidn=b6798e7e61f44872a1aebd5754070f49


What do we need?

No

• Papers or complex pieces of text

• ‘’Write a press release about this’’

Yes

• Short, clear summaries and/or 
a meeting

• ‘’How can we generate attention 
for this?’’

Together we look at the possibilities that are (or aren't) there



Contact details and links

Contact details C&M Faculty of Science team: 

Email Faculty of Science team (Jurgen Sijbrandij and Talissa Willard) > communicatie.beta@vu.nl

In case of absence Faculty of Science team, email VU central press office pers@vu.nl

Links naar formulieren:

• Form Publicity for your research
• Form publicity for your PhD research
• Form Request for photography and filming on VU Campus
• Find all the information on press and science communications on this page

mailto:communicatie.beta@vu.nl
mailto:pers@vu.nl
https://fd20.formdesk.com/vuamsterdam/ec-publiciteitonderzoek/?get=1&sidn=b6798e7e61f44872a1aebd5754070f49
https://fd20.formdesk.com/vuamsterdam/dmc-media-aandacht-promotie/~new/?sidn=c4e93dee938a4d2dacf9bb62f3bf241e
https://fd20.formdesk.com/vuamsterdam/cm-pm-foto-filmopnamen/~new/?sidn=4d8877866e73415f8d113cedee62d6a8
https://vu.nl/en/employee/press-office-and-science-communication/press-and-science-communication
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